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PENGARUH CELEBRITY ENDORSEMENT (CHELSEA ISLAN), 
PRODUCT QUALITY  DAN PRICE MELALUI BRAND IMAGE 
TERHADAP PURCHASE INTENTION  PADA KONSUMEN 
SMARTPHONE OPPO DI SURABAYA 
 
ABSTRAK 
Penelitian ini bertujuan untuk mengetahui pengaruh Celebrity Endorsement 
Chelsea Islan, Product Quality, dan Price terhadap Purchase Intention melalui 
Brand Image  pada konsumen Smartphone Oppo di Surabaya.  
Teknik analisis data yang digunakan adalah SEM (Structural Equation 
Modelling) dengan program LISREL. Sampel yang digunakan dalam penelitian 
ini sebanyak 180 responden. Karakteristik sampel dalam penelitian ini yaitu, 
berusia 17-50 tahun, berdomisili di kota Surabaya, pernah melihat iklan 
smartphone Oppo dengan menggunakan Chelsea Islan sebagai celebrity 
endorsement, mengetahui pesaing smartphone Oppo, dan berniat membeli 
smartphone Oppo. 
Hasil penelitian ini menunjukan bahwa terdapat pengaruh signifikan dan 
positif antara Celebrity Endorsement, Product Quality, dan Price terhadap 
Brand Image, dan terdapat pengaruh signifikan dan positif antara Celebrity  
Endorsement, Product Quality, dan Price terhadap Purchase Intention melalui 
Brand Image.  
Dalam penelitian ini terdapat saran praktis dan saran akademis. Saran 
praktis bagi variabel celebrity endorsement sebagai model iklan sebaiknya 
selebriti yang digunakan memiliki keahlian teknologi informasi dan komunikasi. 
Bagi variabel product quality dapat menambahkan lagi spesifikasi pada 
produknya dan mendesainnya senyaman mungkin untuk digunakan oleh 
konsumen. Bagi variabel price sebaiknya perusahaan smartphone Oppo 
menetapkan harga pada produknya yang dapat dijangkau atau dibeli oleh 
konsumennya. Bagi variabel brand image sebaiknya lebih sering mengiklankan 
produknya dengan menggunakan media yang sudah ada atau dengan media baru. 
Bagi variabel purchase intention sebaiknya perusahaan smartphone Oppo dapat 
tetap menjaga kepercayaan dari setiap konsumennya. Sedangkan saran akademis 
bagi para peneliti selanjutnya agar dapat menggunakan lebih banyak variabel 
seperti brand trust, brand loyalty, dan brand satisfaction. 
 
Kata Kunci: Celebrity Endorsement, Product Quality, Price, Brand Image, 











EFFECT OF CELEBRITY ENDORSEMENT (CHELSEA ISLAN), 
PRODUCT QUALITY  AND PRICE THROUGH BRAND IMAGE 
ON PURCHASE INTENTION  IN OPPO SMARTPHONE 
CONSUMERS IN SURABAYA 
 
ABSTRACT 
This study aims to determine the effect of Celebrity Endorsement Chelsea 
Islan, Product Quality, and Price on Purchase Intention through Brand 
Image  on Oppo Smartphone consumers in Surabaya.  
The data analysis technique used is SEM (Structural Equation Modeling) 
with the LISREL program. The sample used in this study was 180 respondents. 
The characteristics of the sample in this study were, aged 17-50 years, domiciled 
in the city of Surabaya, had seen Oppo smartphone advertisements using Chelsea 
Islan as a celebrity endorsement, knew the competitors of Oppo's smartphone, 
and intended to buy a smartphone Oppo. 
The results of this study indicate that there are significant and positive 
influences between Celebrity Endorsement, Product Quality, and Price on 
Brand Image, and there are significant and positive influences between Celebrity 
Endorsement, Product Quality, and Price on Purchase Intention through Brand 
Image.  
In this study there are practical suggestions and academic advice. Practical 
advice for celebrity endorsement variables as advertisement models should 
celebrities used have information and communication technology expertise. For 
product quality variables can add more specifications to the product and design 
it as comfortable as possible for use by consumers. For price variables 
companies should smartphone Opposet prices on products that can be reached 
or purchased by consumers. For brand image variables you should advertise 
their products more often using existing media or with new media. For purchase 
intention variables companies should smartphone Oppo be able to maintain the 
trust of each customer. While academic advice for future researchers can use 
more variables such as brand trust, brand loyalty, and brand satisfaction. 
 
Keywords: Celebrity Endorsement, Product Quality, Price, Brand Image, 
Purchase Intention.  
 
